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Analytics & Performance Tracking for Crypto Brokers on Social Media

Introduction

Social media plays a crucial role in the marketing strategy of crypto brokers. To maximize
engagement and conversions, brokers must track their analytics and performance across different
platforms. This guide provides a step-by-step approach to monitoring social media performance
effectively.

Step 1: Identify Key Metrics
Crypto brokers should focus on the following essential metrics:
e Engagement Rate (likes, comments, shares, retweets, etc.)
e Follower Growth Rate
e Click-Through Rate (CTR) on posts and ads
e Conversion Rate (from social media visits to sign-ups or trades)
e Impressions & Reach (how many users see your content)
e Customer Sentiment (positive vs. negative feedback)
Step 2: Utilize Platform-Specific Analytics Tools
1. Facebook Insights
e Navigate to your Facebook Business Page.
e Click on Insights (left menu).
e Analyse metrics like Page Views, Post Engagement, and Reach.

¢ Use Audience Insights to understand demographics.
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2. Twitter Analytics

e Visit analytics.twitter.com.

e Go to Tweets tab to view engagement stats.
e Check Followers tab for audience insights.
e Monitor top-performing tweets and optimize content accordingly.

Please note- Analytics can only be viewed on premium accounts.
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3. Instagram Insig
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e Open your Instagram Business Account.

e Go to your profile and tap on Insights.
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e Review metrics like Reach, Impressions, and Engagement.

e Analyze the performance of Reels and Stories separately.

Account insights

Views ©

2,719

Followors EEY
Hon tollowers R
Accounts reached 1z

Top content based an views

Interactions ©

34

Followors o
Hon tollowers o0
Accounts engaged =
Profile ©

37

Proile vists Ed

www.paybito.com

Last 30 days
By content type

n Followers  Mon-ellowses

Pocts  e—

Rocl; — ATEM

Fab§

By content interactions
Rocl:  e— FrE

Fosts e—

Followers &
13,811

Mast active times

nruwvhrsas...

2

2a —— 152
L ———————— 173
 ————————————— 52
 — 125
I2p  — 2
I — &1

—_— 132
 ——— 129

contactus@paybito.com




\g? PayBitoPro

4. LinkedIn Analytics
e Visit your company page on LinkedIn.
e Click on Analytics > Visitors, Followers, or Content.

e Check Engagement Rates, Demographics, and Clicks.
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5. YouTube Studio Analytics
e Goto YouTube Studio.
e Click on Analytics in the left menu.

e Track Watch Time, Engagement, and Click-Through Rate (CTR).
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Step 3: Leverage Third-Party Analytics Tools

Crypto brokers can enhance their tracking with external tools:
e Google Analytics -Tracks social media traffic to your website.
¢ Hootsuite Analytics - Provides detailed social media reports.
e Sprout Social - Offers competitor analysis.

e Brandwatch - Monitors brand mentions across social platforms.
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Step 4: Create Monthly Performance Reports
e Export data from each platform.
e Use Google Sheets or Excel to compile insights.

e Identify trends and adjust marketing strategies accordingly.
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Conclusion

By consistently tracking analytics and optimizing content based on insights, crypto brokers can
enhance their social media presence, increase engagement, and drive more conversions. Implement
these steps to ensure your brokerage stays ahead in the competitive crypto landscape.

Tip: Always experiment with different post types, analyse results, and refine your strategy!
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