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How PayBitoPro Boosted 
BlockRanger’s Growth in 
Denver with Strategic 
Marketing

Case Study:



Denver, Colorado, has emerged as a 
vibrant hub for cryptocurrency and 
blockchain innovation. With a growing 
interest in digital assets, local exchanges 
have a unique opportunity to tap into a 
rapidly expanding market. BlockRanger, 
a Denver-based crypto exchange, sought 
to to establish itself as a leading trading 
platform in the region. However, despite 
offering competitive trading services, the 
exchange struggled with local visibility 
and customer acquisition.
To address these challenges, 
BlockRanger partnered with PayBitoPro, 
a global leader in crypto exchange 
solutions and marketing. PayBitoPro’s 
expertise in strategic marketing—both 
online and offline—helped BlockRanger 
scale its operations and establish a 
ststrong presence in the Denver crypto 
ecosystem.

Client Overview



Despite Denver’s thriving blockchain 
community, BlockRanger struggled to 
gain recognition among local traders 
and investors.

Limited Local Awareness 

Several national and international 
exchanges were already active in the 
Denver market, making it difficult for 
BlockRanger to differentiate itself.

High Competition 

Attracting new users and retaining 
existing ones required a strong 
marketing push.

Customer Acquisition 
& Retention 

The exchange had minimal engagement 
with Denver’s crypto meetups, 
blockchain events, and fintech forums.

Limited Engagement with 
Local Crypto Communities 

Challenges Faced by 
BlockRanger



PayBitoPro implemented 
Denver-specific keyword strategies to 
enhance BlockRanger’s visibility in 
local searches.

Created geo-targeted blog content, 
educational resources, and crypto 
news focused on Denver’s blockchain 
landscape.

1. Online Marketing Strategies

A. Localized SEO & Content Marketing

To overcome these challenges, PayBitoPro 
developed a comprehensive online and 
offline marketing strategy tailored specifically 
for the Denver region.

PayBitoPro’s Strategic 
Marketing Approach



Targeted Google Ads and social media promotions directed at 
Denver residents searching for crypto trading platforms.

A/B tested different ad creatives to optimize
engagement and conversion rates.

B. Paid Advertising & PPC Campaigns

PayBitoPro’s Strategic 
Marketing Approach



Managed localized social media campaigns focusing on 
Denver’s crypto traders.

Created and moderated a dedicated Telegram and Discord 
group for Denver-based crypto enthusiasts.

Engaged with influencers and crypto bloggers in Colorado to 
boost brand credibility.

C. Social Media & Community Building

PayBitoPro’s Strategic 
Marketing Approach



Launched an exclusive referral program for Denver traders, 
incentivizing them to bring new users to BlockRanger.

Partnered with local finance and tech bloggers to promote 
BlockRanger through affiliate marketing.

D. Referral & Affiliate Marketing

PayBitoPro’s Strategic 
Marketing Approach



Sponsored Denver blockchain conferences, crypto hackathons, 
and networking events to increase brand visibility.

Hosted “Crypto 101” workshops for new 
traders and investors.

2. Offline Marketing Strategies

A. Sponsoring & Hosting Local Crypto Events

PayBitoPro’s Strategic 
Marketing Approach



Partnered with Denver-based fintech startups and blockchain 
development firms to cross-promote services.

Collaborated with local merchants to accept crypto payments 
via BlockRanger, increasing transactional volume.

B. Strategic Partnerships with Local Businesses

PayBitoPro’s Strategic 
Marketing Approach



Launched billboard campaigns in high-traffic areas of Denver, 
featuring BlockRanger’s competitive advantages.

Sponsored local public transit ads targeting daily commuters 
interested in crypto trading.

C. Out-of-Home (OOH) Advertising

PayBitoPro’s Strategic 
Marketing Approach



Partnered with universities in Denver to conduct blockchain 
seminars and trading workshops.

Provided internship and educational sponsorships to blockchain 
students, creating a future user base.

D. Engagement with University Blockchain Clubs

PayBitoPro’s Strategic 
Marketing Approach



200% Increase in Local User 
Registrations – Within six months, 
BlockRanger saw a substantial rise 
in sign-ups from Denver-based 
traders.

30% Increase in Trading Volume – 
Active trading within the Denver 
region surged, leading to higher 
liquidity and market activity.

Enhanced Local Brand Recognition 
– Through event sponsorships and 
local media coverage, BlockRanger 
became a well-recognized name in 
Denver’s crypto scene.

Stronger Community Engagement – 
The Telegram and Discord groups 
grew rapidly, fostering discussions 
and user-generated marketing.

Results & Impact



Client Testimonial



PayBitoPro’s tailored marketing 
strategy proved instrumental in 
positioning BlockRanger as a 
competitive crypto exchange in Denver. 
By leveraging a combination of digital 
marketing, community engagement, 
and strategic partnerships, 
BlocBlockRanger successfully penetrated 
the local market and built a sustainable 
user base. This case study highlights 
the immense potential for crypto 
exchange marketing in the Denver 
region and serves as a blueprint for 
similar businesses looking to establish 
themsethemselves locally.

Conclusion


