
 
 

 

SEO Tools & Analytics 
 

The SEO Tools & Analytics module comprehensively explains essential SEO tools and 

techniques to improve website performance. It covers Google Analytics and Google Search 

Console for tracking organic traffic, user behavior, and indexing issues. Additionally, the 

module explores keyword research and on-page analysis tools like Google Keyword Planner 

and SEMrush, enabling users to identify high-value keywords, optimize on-page elements, 

analyze backlinks, track keyword rankings, and assess overall traffic behavior. 

1. Google Analytics (GA) 

What It Covers 

● Setting up Google Analytics (GA) to track website visitors. 

● Understanding traffic sources (Organic, Direct, Referral, Social). 

● Measuring user engagement (Bounce Rate, Time on Page, Pages per Session). 

● Tracking conversions and goal completions. 

How to Do It 

1. Set up Google Analytics (If not done already): 

○ Go to Google Analytics. 

○ Create a new property and get a tracking code (GA4). 

○ Install the tracking code on your website (via WordPress, GTM, or manually). 

 

2. Analyze SEO performance: 

○ Go to Acquisition > Traffic Sources > Organic Search for organic traffic data. 

○ Use Behavior > Site Content > Landing Pages to check top-performing 

pages. 

○ Identify pages with high bounce rates and improve content. 

https://analytics.google.com/
https://analytics.google.com/


 
 

 

 

 

2. Google Search Console (GSC) 

What It Covers 

● Submitting and verifying a website in Google Search Console. 

● Checking indexing and crawl issues. 

● Understanding click-through rates (CTR) and impressions. 

● Submitting sitemaps and analyzing structured data. 

How to Do It 

1. Set up Google Search Console: 

○ Go to Google Search Console. 

○ Verify ownership via DNS, HTML file, or Google Analytics. 

 

2. Analyze SEO performance: 

○ Go to Performance > Search Results to view keyword rankings, clicks, and 

impressions. 

○ Check Coverage Report to find indexing errors and fix them. 

○ Submit an updated XML sitemap under Sitemaps. 

https://search.google.com/search-console


 
 

 

 

3. Keyword Research & Analysis Tools 

What It Covers 

● Finding relevant keywords with Google Keyword Planner, Ahrefs, and SEMrush. 

● Analyzing search volume, keyword difficulty, and intent. 

● Using long-tail keywords for better ranking. 

How to Do It 

1. Use Google Keyword Planner (Google Ads): 

○ Enter a seed keyword (e.g., "top crypto exchange in San Francisco"). 

○ Get a list of related keywords with search volume and competition. 

2. Organize keywords into primary, secondary, and long-tail categories. 

 

4. SEMRUSH for SEO Analysis 

 

What It Covers 

● Comprehensive website audits to identify technical and on-page SEO issues. 

● Keyword tracking and competitor analysis for ranking insights. 

● Backlink analysis to monitor link-building opportunities and toxic links. 

● Content optimization recommendations for better search engine performance. 

https://ads.google.com/


 
 

 

How to Do It 

1. Conduct a Site Audit: 

○ Navigate to SEMRush > Site Audit and enter your domain. 

○ Analyze issues related to crawlability, broken links, duplicate content, and page 

speed. 

2. Perform Keyword Tracking & Competitor Analysis: 

○ Use Keyword Overview to find keyword difficulty, volume, and trends. 

○ Go to Position Tracking to monitor your rankings and compare them with 

competitors. 

3. Analyze Backlinks: 

○ Use Backlink Analytics to review referring domains and backlink quality. 

○ Identify and disavow toxic links to maintain a healthy link profile. 

4. Optimize Content: 

○ Use SEO Content Template to get AI-driven content recommendations based 

on top-ranking pages. 

○ Check On-Page SEO Checker for suggestions on meta tags, readability, and 

keyword usage. 

SEMRush provides an all-in-one solution for analyzing and optimizing SEO strategies, 

ensuring higher rankings and better website performance.  

 

https://www.semrush.com/

