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Step-by-Step Guide to Creating Paid Campaigns for Crypto Brokers on Social
Media

Introduction

Paid social media campaigns are an essential strategy for crypto brokers to attract new traders, build
brand visibility, and generate leads. This guide provides a step-by-step process for running effective
paid campaigns across major social media platforms like Facebook, Twitter (X), LinkedIn, Instagram,
YouTube, and Telegram.

Please note: We have a complete guide from setting up your social media page to creating a
campaign in detail out here - https://www.paybito.com/social-media-marketing

Step 1: Define Your Campaign Goals

What Do You Want to Achieve?

Lead Generation: Drive potential traders to sign up.

Brand Awareness: Expand your brokerage’s reach.

Website Traffic: Increase visits to your platform.
e Engagement: Boost interactions on social media.

Example of SMART Goal structure for paid social media Ads.

SMART GOAL STRUCTURE
SPECIFIC: Visits, Leads or Customers

Do you want to increase traffic, nurture traffic into leads or
convert leads into customers?

() MEASURABLE: Provide a Number

Decide on an exact number to measure and increase

ATTAINABLE: Understand Benchmarks

Research your past analytics to make sure the goal
is realistic with your resources

RELEVANT: Relates Back to Overall End Goal
Make sure that each goal relates back to overall end goal

@) TIMELY: Include a Time Frame

Pick a date that is realistic to reach your goal
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Step 2: Select the Right Social Media Platform

Platform Best Use for Paid Ads

Facebook & Instagram|[Community building, engagement, targeted ads

Twitter (X) Real-time engagement, news updates, brand awareness

Linkedin B2B marketing, institutional clients, high-net-worth individuals
YouTube Video content, educational ads, brand storytelling

Telegram Community engagement, sponsored messages, direct interactions

POTENTIAL ADVERTISING REACH REPORTED BY us| AY NOTREPRESENT UNIQUE INDIV

% SOCIAL MEDIA AD AUDIENCES TOTAL REPORTED
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Step 3: Set Up Your Ad Campaign
Steps for Facebook & Instagram Ads:
1. Go to Meta Ads Manager.
2. Click on Create Campaign.
3. Choose a campaign objective (e.g., traffic, lead generation, conversions).
4. Define your audience (location, age, interests, behaviours).
5. Set a budget and schedule.

6. Design your ad (image, video, carousel, or story format).
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7. Review and publish.

< c 25 adsmanager.facebook.com/adsmanager/manage/ads?act=474055285325553 o % S, '9
00 Ads BB o: 474055285325553 (474055.. ¥ Updated justnow | £ Review and publish
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Steps for Twitter (X) Ads:
1. Access Twitter Ads Manager.
2. Choose a campaign objective (e.g., website traffic, engagement, video views).
3. Define your audience using interest and keyword targeting.
4. Set a daily or total budget.
5. Upload visuals and craft an engaging ad copy.
6. Launch the campaign and monitor performance.

€ C % adstwitter.com/reporting_dashboard/18ce54rj657/ads?columnSet=08icolumns=9%5B"Objective™%2C" Impressions"%2C"Spend"%2C" CampaignStar"%2C”.. @ vr &

Funding sources Campaigns Ad groups Ads Audiences
Metries: Summary ¥ Breakdewns: None & Export v @
Ad preview Ad type Statu Objective impressions Spend Results
Raj Chowdhury & SRajC howdl Aug 24 [ ¢ Paused Website traffic and o $0.00 o
Launch your self branded exchange or brokerage business in just 3 sales
Signup traders and start genesating a steady siream of cash flow.
Click 00 the bannes below and Start your free trial now (Card ot
required),
Raj Chowedhury € @RajChowd! 15 Post a Paused Website traffic and o $0.00 o
Launch your self branded digital hange instantly. e ok
Signup traders and start generating a steady siream of cash flow. w Y
Fill up the form below and our expert will get in touch with you soan. B3
»
11 20f 2 jtems. 1
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Please Note: You can get the step by step guide to setup your all social media page & social media
paid campaign here- https://www.paybito.com/social-media-marketing

Step 4: Optimize Your Target Audience
Best Targeting Practices:
e Location-Based Targeting: Focus on regions where crypto adoption is high.
¢ Interest-Based Targeting: Select audiences interested in crypto, blockchain, trading.
e Behavioral Targeting: Target users based on online activity related to finance and investing.
e Lookalike Audiences: Use existing customer data to find similar audiences.

The snapshot shows the Detailed Targeting Option in Meta Ads Campaign.

€« G % adsmanager.facebook com/adsmanager/manage/adsets/edit/ lone?act=1588950028720747 &iselected_campaign ids=1202124524751502418.. % % & @

Q search 0 [ Valco Trading Calls 28 Valco Trading B14d Unpublished edits Ad off [ ]

# Edit  © Review
O valco Trading.
Detailed targeting
28 Valco Tradi . Include people whe match @ Audience definition @

- Demographics > Work > Employers > Crypto Trading Your audience selection is fairly broad.
B valeo ca
—

Crypto Trading
i v Specific Broad

Demographics > Work > Employers > Forex Trading
Forex Trading Estimated sudience size: 62,900,000 - 74,000,000 @

Demographics > Work > Job titles > Forex Trader

Forex Trader

Int ditional interests > Forex signal (currency) . ’
Estimated daily results
F wl -
a Reach @
Add demographics, interests or behaviours Suggestions Browse
a 250K-722K
Narrow audience
By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines,

Close | v Alleits saved dicararare [

Step 5: Design Engaging Ad Creatives

Ad Format Recommendations:
e Image Ads: Simple, high-quality visuals with clear CTA.
e Video Ads: Explainers, testimonials, short tutorials.
e Carousel Ads: Showcasing multiple crypto assets or services.
e Story Ads: Mobile-first, engaging format for Instagram and Facebook.

This is an example of High performing Crypto Ad in Meta
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@ Valco Trading X

Step into the world of digital assets with a
platform built for secure & instant trading.
Whether you're looking to buy, sell, or manage
your investments, we offer a seamless
experience with top-notch security and a wide
range of assets.

Join today and discover a gateway to new
financial opportunities designed for all levels,
from beginners to pros!

Fill out the form below to get a call back from
our experts.

FORM ON FACEBOOK Apply now

0 o 124 10 comments

Step 6: Monitor and Optimize Your Campaigns

Key Metrics to Track:

Metric Purpose

Click-Through Rate (CTR)||Measures how often people click your ad

Conversion Rate Tracks how many users take action
Cost Per Click (CPC) Helps optimize budget spending
Engagement Rate Measures interaction levels (likes, shares, comments)
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Performance overview Day = Activity types: All = -& Customise

On-Facebook leads @ Per on-Facebook leads Amount spent @

2,541 $0.96 $2,43418

On-Facehook leads

300
200
100
0
1 Dec 2024 8 Dec 2024 16 Dec 2024 24 Dec 2024 31 Dec 2024
- On-Facebook leads
Conclusion

Running a successful paid social media campaign for crypto brokers requires strategic planning,
precise audience targeting, engaging creatives, and continuous optimization. By following these
steps, you can effectively grow your brokerage, attract more traders, and establish a strong online
presence.

Next Steps:
e Test different ad formats to see what works best.
e Set up A/B testing for copy and creative.
e Analyse campaign data weekly and optimize accordingly.

A/B Testing report

e

|

apr i Az 24 Apr 2%

Click theowgh Cost per click -~ Clicks  ~~ Spemt
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This data analysis helps in optimizing the Ads

Androld oS
351 Clicks 213
0.691% Click through 0.583%
$0.641 Cost per click $1.055
163 Generated Leads 94
46.439% Lead Generation rate 44.131%
$1.380 ‘¥ Cost per lead $2.390
$4.425 Cost per 1k imp. $6.147
50,824 Impressions 36,548
$22489 Spent $224 65
$0.00 Main Revenue $0.00
$509.00 Total Revenue $294 00
126 Return on Investment 0.31

* See 3ll conversions v

Al See full stats

By implementing this step-by-step approach, crypto brokers can create cost-effective, high-
performing paid social media campaigns that drive real business results.
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