Creating a YouTube channel and running an ad campaign involves several steps.
Here's a complete guide to get you started:

1. Create a YouTube Channel

Step 1: Sign in o YouTube

e Go fo Youlube.com.

e Click on the Sign In button at the top right corner and sign in with your
Google account.

= EYoulube " earch a ¢

Try searching to get started

=) Start watching videos to help us build a feed of videos you'l love

Step 2: Create Your Channel
e Click on your profile picture in the top right corner.

e Select "Create a channel."

C e Robinson Hedge @

robinsonhedge408@gmail.com

Create a channel

G Google Account
Switch account >

-] Signout

e Choose a name for your channel (this could be your brand or something
related to your niche).

e Upload a profile picture (e.g. yourlogo).
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How you'll appear
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Step 3: Customize Your Channel

= @ Youluhe" Senrch

CryptoCode

@CryptoCode-x90

More about this channel ...more

Customize channel Manage videos

U

Subscriptions

e Add a banner image: This is the large image at the top of your channel page.
You can design this with free tools like Canva.

¢ Fill out the About section: Include a description of your channel, contact
details, and links to your website or social media.

= 3 Studio Q_ Search across your channel ® mowe @
Py Channel customization
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Your channel Banner image
This image will appear ecross the tap of your chanee
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Once you fill up all the details in the page you need to click on “Publish”

Step 4: Upload Your First Video

¢ @ % studioyoutube.com/channel/UCCTIHI-nd a/profile ® % ncognite
- ©sudo T ® e
3"

Channel customization

e )
1 ".j 3 Profile  Home tab View channel

Your channel Banner image

Copacods This image will appear across the top of your channe
For the best results on all devices, use an image thal's at
08 Dashboard least 2046 x 1152 pixels and 6MB or less. (2
- Change  Remove
[E  Content
[1]  Analytics
R

e Click the camera icon at the top right corner to upload a video.
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e Add a title, description, and relevant tags to help your video be found in
searches.

e Create custom thumbnails to make your videos more attractive. Again, you
can use tools like Canva for this.
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Details Video elemer Checks Visibility
o ®
Details Reuse details

Title (required) (D

Trace Convert Final PRODUCT

Description (D

Subscribe to stay updated on all things crypto, and join us as we empower
traders and investors to maximize their potential! {1 @ #CryptoTrading
#Blockchain #PayBitoPro

1 (&) Checks complete. Copyright protected content found. Go to checks
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Step 5: Optimize Your Videos for SEO

e Add keywords to your fitle, description, and tags to improve your chances of
ranking in YouTube search.

e Use relevant hashtags in your video description to make your video more
discoverable.

e Create playlists for your videos to keep your content organized and make it
easier for viewers to find related videos.
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Learn more i
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Run a YouTube Ad Campaign

To run a YouTube ad campaign, you'll need to use Google Ads (formerly
Google AdWords). Here's how to get started:

Step 1: Set up a Google Ads Account

e Go to ads.google.com and sign in with your Google account.
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e If you don't have a Google Ads account, click "New Google Ads Account”
and follow the setup steps.

A\ Google Ads obinsonhesgediibgmal com

You do not have any Google Ads accounts. Would you
like to create & new one?

Mew Goagle

Step 2: Create a New Campaign

e Once inside Google Ads, click on "Campaigns" in the sidebar and then click
the blue "+" button to create a new campaign.

e Select "New Campaign" and choose your goal (e.g., website fraffic, leads,
brand awareness, etc.).

N\ Google Ads  Create your first campaign o

QO Add business information

Choose a goal
(O Create your campaign

Purchases

Choose goal 8 Lo buys a product or service @)
Choose campaign %
ped (s) Submitiead form o
A potential customer fills out a form
Add search themes
Create ads B Phone call leads O
A potential customer calls your business
Set bid strategy
Page views 0O
Set budget Someone views a key page (such as an article or product page;
QO Enter payment details Brand awareness
o Reach a broad audience, get video views, and build consideration for (@)
your brand [
S

APP PROMOTION

Step 3: Choose Campaign Type

e For YouTube ads, select "Video" as the campaign type.
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Choose a campaign type

Suggested for you
Suggested because your goal is brand awareness and reach

-

Video recommennen A
Reach viewers on YouTube and get conversions

s

|
O]

Other campaign types

Display
Reach customers across 3 million sites and apps with
engaging creative

[=1]

'
B
@)

See more

Step 4: Target Your Audience

e Demographics: You can target users based on their age, gender, household
income, efc.

e Interests: Target people based on their hobbies, lifestyle, or purchase
behaviours.

e Keywords: You can enter keywords that match your video ad to videos or
content people are searching for on YouTube.

e Placements: Choose specific YouTube channels or videos where you want
your ad to appear.

Audience ~

Audiences allow you to reach people based on who they are, their interests and habits, what they're actively

. - . . Add saved audience
researching, or how they've interacted with your business or organization.

Audience name Add a name for your audience to save it to your library (optional) v

Include people who match any of the following

Demographics All demographics (recommended) @ v
Narrow audience to people who match the following
Interests & detailed

) Add any interests, detailed demographics, or life events related to your customers v
demographics

Step 5: Set Your Budget and Bidding Strategy

e Budget: Decide how much you're willing to spend per day or over the course
of your campaign.
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e Bidding: Choose how you want to pay. For example, you can bid for CPV
(Cost Per View) or CPM (Cost Per 1,000 Impressions).

Bid strategy Target CPV v
Budget and dates A
Enter budget type and amount For the month, you won't pay more than your

daily budget times the average number of days
In a month. Some days you might spend less
than your daily buc 4 on others you might
spend up to twice as much

Learn more

Daily - 30.00

Start date: 10/22/2024

Edit
End date: None

Step 6: Upload Your Video Ad
e Upload the video you want to promote from your YouTube channel.

e You'll be asked to provide alanding page URL (where viewers will be
directed if they click the ad), a call-to-action (CTA), and a headline.

Your YouTube Video YouTube Google video partners

Add up to 5 videos. Improve your campaign performance by using

videos with different orientations. All formats v 4 > >2 Q

(]
d

Get, Set, Go with PayBitoPro

3 Q by PayBitoPro - 13,13
[IREY 's the market clutter w

®

hing you down? B3 Example of your skippable in-stream ad on YouTube

@ Add a vertical video. Vertical videos can get twice
as many views on Shorts.

SrPayBitoPro

Launch your
‘ Q search for a video or paste the URL from YouTube Business + I
In 3 Minutes @ ﬁ

Skip Ad b

suBsCRIGE

You're using multi-format video ads

Multi-format video ads help you get more views at a lower cost 3 Sporisanl - pestAa Apply now
per-view by showing your videos across the ad formats that

perform best. You can turn off multi-format video ads in

campaign settings

www.paybitopro.com/commercial 0] m

After you select your video you can see the Preview of the Ad on the right
hand side of the page.

‘ https:// ¥
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Call-to-action

Call-to-action
Apply now ®
Preview ad on YouTube B Copylink Vv
To preview your ad on YouTube mobile, copy the link and share it to a mobile device.
Headline (0]

Long headline

Your financial freedom is our priority.

Descriptior

PayBitoPro's Platform, is the next big idea that will transform the wc

7 Ad URL options

Companion banner (computers only) @

@ Autogenerate using your channel banner (recommended)

(O upload animage

Step 7: Monitor and Optimize Your Campaign
e Once the campaign is live, you can monitor its performance in Google Ads.

e Keep an eye on metrics like views, click-through rate (CTR), conversions, and
cost per view.

e Make adjustments to your targeting, budget, or ad copy based on the
performance.

S 5
Overview Custom [ Sep1-0ct1,2024 ~ < > Show last 30 days

Impressions v Views v Avg.CPV » View rate v

23.3K 13.4K $0.02 57.62%

Tips for a Successful YouTube Channel and Ad Campaign
e Consistency: Upload videos regularly to keep your audience engaged.
e Quuality: Invest in good video and audio equipment or editing software.

e Engagement: Respond to comments and interact with your audience to build
a community.
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e Ad Testing: Experiment with different ad formats and audiences to see what
works best.

With these steps, you'll be able to build your YouTube channel and launch ad
campaigns to grow your brand!
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